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e Non-protest outreachs rallies,/l.ﬁe Chain;

overpass signs, & fairs?/l{é//f{stivals.
® Media: signs and electromni
: 77
® Personal attire.
® Writing for life: e./g, letters to the editor.
3. Political engagement



How business enablers support PP

o Provideineeded productsrandiservices:

o Rrovide financialtand in:kind donations:
o Lend their good name! to Planned“Parenthood.

e Normalize abortion and Pl/fa’nfned Parenthood

In your hometown.



Waco battles with PP enablers

o WACOANVIagazines
o Waco Girl ScoutiCoolkierboycottfoff2004:
o Baylor Department of'Social Work:

e Waco Chamber of Commelrce:
e Central National Bank of Waco.
e Koamen Race for the Cure.//
e Bank of America.

® Target (sold “50 Shades of Grey” product line).



How to deliver the challenge

(be selective and be creative)
e i1st, commnicate your concernsitoyABCIlnc:

o Protest!ABC lnc.in the public 'sqguake.

e Boycott ABC Inc. /
S off ABC Inc.

e Challenge the revenues stream

/S;c

e Online or offline petltlon



What do public square protests achlieve?

1 Poessliblysvictonfontcentraliprotesitigoalr
2. Another blaclkfeye for Rlanned:RPalenthood?

3. Send a message totheentire buisiness
communjity of your city.

4. An opportunity tershow your neighbors: that they

have neighbors who' truly care ab%/u't/babies in the

womb and their moems. //

5. Energize and motivate the ranks of your
life-defender group.

6. Another participation option for your life-defenders.




